
 

Health and Wellness Marketing Opportunities/Pitch 

 

You’re Not Just a Number 

No one wants to feel “like a number” especially when it comes to health.  Today’s cultural emphasis is 

eating clean, farm to table, stress reduction, cardiovascular fitness, strengthening, and holistic wellness 

certainly has a more personal flavor than health advice in years past.   

However, “knowing your numbers” is the key to providing individuals with the ability to evaluate their 

biometrics and gain a better understanding of what improvements may be considered to live a 

healthier, more vibrant life. 

By providing opportunities for travelers to take the initiative for healthier lifestyle with blood pressure, 

blood sugar, BMI and cholesterol screenings, you can change lives by being the catalyst to help 

individuals understand their numbers and offer recommendations and resources such as nutrition 

counseling, health coaching, online classes, smoking cessation programs and much more. 

Simple health screenings can save lives, keep people healthier, and reduce the cost of health care.  You 

can count on that! 

 

Health and Wellness Opportunities Are Taking Off…Are You Checked In? 

Millions of health-conscious consumers are waiting for your product or services…while they are waiting 

for their next flight!   

AMI has the capacity to offer exclusive sponsorship opportunities placing your brand in front of more 

than 20 million travelers each month who spend approximately 90 minutes waiting for their flights after 

passing security. 

Our innovative sponsorship solutions allow your brand to engage, educate and entertain this “captive 

audience” of business decision makers and heads of households when they are enthusiastic to learn and 

participate in experiences involving your product or service. 

Some of the outstanding possibilities include: 

● In-airport walking/fitness paths 

● Digital health stations 

● Dramatic media options 

● Clinician Experiences – screening, testing, education 

● Exciting health and wellness events 

 

Check out your audience: 



● 70% between the ages of 25-54 

● 80% likely to have annual household income of $100k 

● 82% of business frequent flyer consumers have made in-store prescription drug purchases in the 

last month 

● 96% have health insurance 

 

Land Your Product Into the Right Hands – (Original blog article) 

It is reported that in 2016, the global wellness economy reached $3.7 trillion with another 17% growth 

over the next five years. 

Health and wellness have become the catchphrases of many different areas of consumer 

marketing…from lifestyle (work/leisure) brands to food and beverage, beauty and personal care items, 

tourism wellness, diet and vitamin programs, holistic, preventive and alternative medicines, as well as in 

the traditional health care, and insurance industries. 

The coming years present a significant opportunity for marketers to meet the needs of trendsetting 

consumers who have specific interests in health and wellness.  Interestingly, the opportunity expands 

beyond that circle to the outlying “trend followers” who may not have an interest in health and 

wellness, but enjoy wearing the brands or purchasing other products that represent that lifestyle.  

“Wellness” is a status symbol that is destined to live a long life in our economy! 

AMI is the key to exclusive airport sampling rights throughout the nation.  Grasp the opportunity to 

place your brand in front of an ultra-desirable audience.  Our comprehensive understanding of the 

marketing, health and wellness and airport industries leads to meaningful activations of your brand that 

are relevant and memorable. 


